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Is Google at the Center of Your Marketing Plan? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Top 5 Mistakes Companies Make Online: 
 

1. Wrong message, medium, timing, 
audience, etc 

2. Poor user experience 
3. Poor tracking and analysis 

4. Ineffective pairing with offline 
strategies and sales 

5. Too me-focused 

 
12 Strategies for Online Marketing: 
 

1. Create personas and target content specific to these people 
a. Each persona has a specific message, within specific networks 
b. This is where “big data” comes into play. Analyze current and past data for 

sales cycles, profitability, innovation, communication, events, etc.  
2. Narrow your multiple keywords and phrases (based on personas) 

a. Incorporate into website page titles, URL, alt tags 
b. Use Google Keyword Planner to determine value and traffic numbers 

3. Write headlines for search engines AND people. 
a. Leverage the most clicked-through words: 

i. How to, [List], Free, You, Tips, Blog post, Why, Best, Tricks, Great  
4. Practice opt-in email communication 

a. Open rates are 30%+ higher when individuals WANT to receive your content 
5. Borrow popular content (but give credit and link back to the original source) 

a. Add your own unique content so you’re not penalized for duplicate content 
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6. Optimize the user experience 
a. Poor user experience = Lower Google ranking. Could include poor website 

design, layout, general UI, slow load time, misleading navigation, etc. 
b. Incorporate user feedback, surveys, and experts to help. 

7. Increase the amount of content on your site. 
a. #1 Ranking sites on Google have 2,000+ words.  Create in-depth articles/posts 

that are still valuable to read 5+ years from now. 
8. Offer free tools. 

a. Determine what tools would help your prospects and customers.  Promote 
these free tools on social media and drive traffic to landing pages with opt-in 
forms. Many times, tools trump content marketing. 

9. Stop linking to your homepage 
a. Develop landing pages that will offer more value to visitors.  

i. Use Search-Engine Friendly URLs such as 
www.mywebsite.com/howtodesignawebsite instead of 
www.mywebsite.com/293069asdf20lk*2%!flskj 

10. Identify niche marketing opportunities 
a. Guest blogging, smaller scale events, email newsletter sponsorship, blog ads, 

affiliate relationships, etc.  Many offer a higher return for the investment. 
11.  Practice the must-do’s on social media: 

a. Claim your unique URL 
b. Use cover graphic to promote action – upcoming event, stories, contests, etc  
c. Include a link to your product/service in the short profile description  
d. Have employees link to your company page on Facebook 
e. Have employees include the @company handle in their twitter descriptions 

12. Set up goals in analytics and social media insights to track progress 
a. Set up funnels and goals in analytics to track the online actions you want to 

measure. For example, the goal might be getting people to spend 1 minute on 
your services page.  You can measure this in analytics and get reports on a 
weekly basis. (Not sure how to do this? Get someone to help) Also helps 
measure ROI on online ads designed to prompt specific action. 
  

5 Valuable Tools: 
 

1. Google Keyword Planner: https://adwords.google.com/ko/KeywordPlanner/Home     
a. Discover adword ideas or keyword ideas (must sign up for Google Adwords 

Account) 
2. Google Trends: http://www.google.com/trends/ 
3. Google Blog Search: www.google.com/blogsearch  
4. Social Crawlytics: https://socialcrawlytics.com/ 

a. Discover your competitor’s most shared content 
5. Facebook Contest Apps:  

a. http://www.wildfireapp.com/ 
b. https://www.facebook.com/easypromos (Free for less than 5,000 fans) 
c. http://www.friend2friend.com/  

 
Last valuable tip? 
 
Be realistic and determine if you need to hire someone to help you (consultant, agency, 
expert, etc). Determine the worth of your time and the cost of doing it correctly vs. halfway. 


